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MAX Travel Awareness Campaign Guide
Travel Awareness Campaigns come in different shapes and sizes throughout Europe and are at the core of Mobility Management. The MAX project determined exactly what makes Travel Awareness Campaigns successful and used this to produce the MAX Travel Awareness Campaign Guide. This guide can be used by anyone, regardless of occupation or level of experience in Mobility Management. Get inspired by our MAX Travel Awareness Campaign Guide!
What is the MAX Travel Awareness Campaign Guide?
The MAX Travel Awareness Campaign Guide is an inspiring online tool that offers Mobility Management practitioners step-by-step guidance in setting up their own successful Travel Awareness Campaign.

The guide takes Mobility Management practitioners on a journey through every stage of producing a campaign, highlighting key  success factors together with inspiring best practices at every stage. 
For practitioners who are at the planning stage of their Travel Awareness Campaign, this tool offers guidance on: 

· setting aims and objectives; 

· performing formative research on the target audience(s);
· communication to stakeholders and the community;
· 
listing of environmental conditions;
· establishing a framework for monitoring and evaluation.
For more advanced Mobility Management practitioners, the tool gives guidance on identifying campaign target groups and segmentation of the audience as well as defining the exact social marketing mix for delivering a Travel Awareness Campaign.
For people in the final stage of their campaign, the so-called post-campaign phase, the tool gives guidance on stakeholder feedback and evaluation of the campaign effect.
Our MAX Travel Awareness Campaign Guide offers Mobility Management practitioners a full A to Z guidance on planning, implementing and evaluating your own Travel Awareness Campaign. Success guaranteed!
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Why use the MAX Travel Awareness Campaign Guide?
· Get customised step-by-step advice on designing your own Travel Awareness Campaign
· Learn and apply success factors that make your campaign work 

· Learn about specific issues such as the importance of the message giver, implementing a combination of campaigns with  infra​structure and the combination of campaigns with  educational measures

· Get inspired by Travel Awareness Campaign best practices throughout Europe and the US

· Get recommendations on how to convince your decision makers to adopt Travel Awareness initiatives
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Who can use the MAX Travel Awareness Campaign Guide?

The MAX Travel Awareness Campaign Guide can be used by anyone, regardless of occupation or level of experience in Mobility Management. It suits people involved in projects of any scale from small Travel Awareness Campaigns in towns or companies up to larger more ambitious schemes in cities or regions. It offers guidance to people that are either in the planning and design phase of a campaign, or managing an existing campaign, or following up on one that has recently been completed.
Summary of main points
The MAX Travel Awareness Campaign Guide: 
· Offers step-by step advice on designing your own successful Travel Awareness Campaign from smaller scale in towns and villages to larger schemes in cities or regions; 

· Offers full A to Z guidance on planning, implementing and evaluating your own Travel Awareness Campaign
· Offers inspiring best practices of Travel Awareness Campaigns throughout Europe and the US

MAX ran from 2006 to 2009 and was the largest research project on Mobility Management within the EU’s sixth framework programme. The MAX consortium, of 25 partners served to extend, standardise and improve Mobility Management – it did so in the fields of quality management, campaigns, evaluation, modelling and land use planning. Much of the work was directly endorsed by EPOMM and continues to be supported by EPOMM – in order to provide a truly European extension, standardisation and dissemination of Mobility Management.
The work has resulted in several products and services that can be downloaded via www.epomm.org.
More info? Please visit www.epomm.org or www.max-success.eu 
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