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	Title of Presentation:
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	Summary
	Maximum 50 words

Imagine a world where Public Transport has ‘Superbrand’ status, starts to take on the motor industry giants for advertising and information budgets. The results of the PARTNER project give guidelines as to how this can be done. Trials in LaRochelle, Merseyside, Belfast and Dublin show overwhelming public and stakeholder acceptance.

	Background & Objectives
	Maximum 150 words

The Atlantic Area INTERREG project PARTNER dealt with sustainable transport systems to and from Airports and other transport Gateways in Belfast, Dublin, La Rochelle – Rochefort, Liverpool, and Santiago de Compostela. Pilot projects and studies demonstrated ways to improve intermodal connections through improved information and infrastructure development and improve traveller confidence through on-vehicle information displays. New rail stations and interconnections were also implemented. The main information tools were an information Portal and common brochures all branded INTEGRA
The INTEGRA brand is particularly important because the same visual image is carried across all media and stages of a journey increasing recognition of transport and reassurance for the traveller. It operates on the Transport Portal (now branded ‘INTEGRA’), across national boundaries, airports, authorities and operating companies. It is independent of any nationality, authority or operator. 

INTEGRA has passed the initial stages for award of a European Community Trademark.

 

	Implementation & Results
	Maximum 150 words

Examples of the successful actions undertaken include:

· On-vehicle multi-lingual audio-visual displays showing a live route map and vehicle location 

· Increased frequency of services to cope with increased passenger volumes 

· New rail stations and bus links to high speed rail 

· Distinctive vehicle livery making identification easier

· Shelters for greater comfort when waiting

· Relocation of boarding points nearer to exit points from airports

· Creation of a demonstration multi-lingual Travel Portal using intuitive map displays showing all means of travel between cities (links to operator web sites and booking facilities), travel links to and from the city and the Airport or other gateway, local information & attractions and information on how to travel using public transport.

· Multi-lingual brochures in a standard instantly recognisable format for each city showing city attractions, transport information and transport mapping in a consistent style.

· Creation of the INTEGRA brand applicable to the Portal, Brochures, Signage and Vehicles. 

	Conclusion Examples of the successful actions undertaken include:


	Maximum 150 words

The INTEGRA brand has demonstrated that several locations comprising multiple operators, authorities, cities and nationalities can successfully operate a common Public Transport Brand. Development and Marketing procedures were drawn from best practice studies including the TAPESTRY project and the UK DfT Guidelines on Campaigns for Smarter Choices. By using common branded materials the cost of marketing is shared across multiple locations whilst at the same time providing information to travellers in a consistent and easily recognisable form. 

The presentation of this study will show the process of development of the brand, creation of brand handbook, research results into user and stakeholder acceptance and its application on the ground, in literature and the web Portal.

We believe that this is the first transnational, trans operator independent public transport brand.
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