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	Summary
	Maximum 50 words

This contribution sets out how the Highways Agency has developed their monitoring and evaluation strategy of area wide travel plans, including the contribution that these plans make to carbon savings.

The paper will discuss the emerging results of the impacts that these plans have had on the Strategic Road Network.



	Background & Objectives
	Maximum 150 words

The Highways Agency’s Influencing Travel Behaviour Team aims to reduce congestion on its strategic road network by reducing the demand for and the use of the car by increasing the attractiveness and practicality of other modes. Since 2005 the HA has worked with developments to develop Area Travel Plans. Its work has resulted in packages of measures being implemented across the regions that look to take trips off the strategic road network and have positive effects on other environmental, social and economic site specific objectives.

To evaluate the impacts of these plans the HA has developed a monitoring strategy and procedure. The travel plan results are evaluated with a view to justifying expenditure, refining and reviewing plans and learning lessons for future strategies at different sites.

This paper illustrates procedure and application through case studies and discusses the achievements at a variety of sites around the country.



	Implementation & Results
	Maximum 150 words

The HA programme of area travel plans has been delivered in two phases to date. An initial tranche of three sites were developed and monitored from March 2006. A second tranche of a larger group of sites have subsequently been assessed and measures introduced from March 2007. Detailed monitoring is also taking place in March 2008. Estimates of the environmental impacts of reduced vehicle mileage derived from the area travel plan measures have been calculated  along with carbon savings. Estimated costs per trip saved have also been calculated and have shown very good value for money per cots of scheme implementation.



	Conclusions
	Maximum 150 words

In order to encourage the main streaming of travel demand management measures, it is crucial that the industry demonstrates the value of these measures. It is also important that the travel demand management industry has a comprehensive and systematic approach to monitoring and evaluation.

The evaluation criteria assesses a range of objectives for travel demand management including environmental, social and economic matters as well as network efficiency.  

This paper demonstrates how a comprehensive approach can be developed and applied. This approach is as valid to both voluntary travel plans and spatial planning applications. It demonstrates the value of travel demand management can be quantified. 
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