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	Title of Presentation:
	Successfully Achieving Behaviour Change by Targeting New Movers

	Summary
	Maximum 50 words

This contribution will provide an assessment of the effectiveness of Personalised Travel Planning (PTP) in reducing car use when targeted at people who have recently moved house.  

It will describe the theoretical reasons for targeting new movers, evidence from previous initiatives and a pilot project which is currently underway.

	Background & Objectives
	Maximum 150 words

It is well established that personal travel is habitual and decisions regarding regular travel are automatic and given little conscious thought.  This presents a challenge to the effectiveness of behavioural change initiatives.  

Research has shown that certain “life events” such as moving house lead to increased consideration of travel issues and a consequent ‘weakening’ of travel habits.

A new pilot project is currently being undertaken in the London Borough of Sutton (TfL’s sustainable travel town), to test the potential of targeting new movers. 

Therefore this paper will:

· Review behaviour change theory; 

· Identify examples of initiatives that target “life events” and review empirical evidence on their effectiveness;

· Assess the effectiveness of the pilot project to target new movers in terms of: 

1. Whether they are more prone to behaviour change; 

2. Establishing the most effective mechanisms to identify and engage new movers.

	Implementation & Results
	Maximum 150 words  

The paper will provide the results of a review of the literature on behaviour change with a focus on influencing changes in travel behaviour at times of ‘naturally’ occurring change.

Next the implementation and results, to date, of the pilot project in Sutton will be outlined. 

Key to the success of the pilot project are the Intermediaries.  The effectiveness of their recruitment, including incentives used, will be discussed.

The project targets new movers both at the search and selection stage of residential relocation, where the aim is to highlight the options that would be available to them should they choose a particular property and as soon as possible after moving.  At this point new residents are offered a full personalised travel planning service aimed at increasing choice by improving knowledge and understanding of the options now available as well as providing incentives and support to attain modal change.

	Conclusions
	Maximum 150 words

Transport and travel related issues are considered by most people, at some point, when moving house.  Therefore household relocation offers an excellent opportunity to seek to affect travel behaviour change.  

The pilot project will seek to test whether this life event can be effectively harnessed, particularly how easy it is to make links through intermediaries, and the most effective way of working with such households to achieve behaviour change.   

Overall the two phase implementation structure piloted in Sutton provides an excellent point from which to further develop interventions that effectively target a specific audience and then deliver a tailored service thereby increasing the chances of success.  Furthermore it highlights the importance of effectively combining practical experience and the latest academic research.
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